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“When you give everyone a voice and give people power, the system usually ends up in a really good place.” Mark Zuckerberg, CEO, Facebook (Pencak, n.d.) The digital disruption and the birth of social media made the power of expression and opinion accessible with a click. With hashtags, videos, text, promotional campaigns and events, nonprofits, governments and the private sector have used social media to engage their audience and promote social causes. Social media channels such as Facebook, Instagram, Twitter and Snapchat have the ability to connect audiences across borders and aid in collective awareness and action, both online and offline on a global level. Social awareness campaigns on social media have also resulted in social movements, political resistance and art expression contributing to a cultural and ethical change in society today. With this is mind, this paper attempts at understanding the future use of social media as a tool to foster social awareness, diverse thought and liberal ideologies for culture and society.
Purpose
The purpose of this paper is to explore the role of social media in raising social awareness and contributing to cultural diversity through the means of technology and fostering communication
Research Methodology
Both quantitative and qualitative data analysis will be used to derive conclusions
Primary research: Data collection from social media agencies, digital marketing companies, nonprofit organizations and government agencies 
Secondary research: Researching art journals, books, journals, academic papers, social media tools and websites. 
Practical Implications
This research study will give an impetus to non-profit organizations (NGO’s) for working towards social awareness campaigns and corporates for utilizing their resources for CSR (Corporate Social Responsibility) initiatives. It will also help in analyzing the limitations and negative impacts of social media in raising cultural awareness.

1. Introduction
  With technological revolution and the advent of social media, there has been a cultural shift which began in the early 2000 and is here to stay. “Like all technology, social media is neutral but is best put to work in the service of a better world”, Simon Mainwaring.  (Anon., n.d.) From political campaigns and advertisements, to social causes and agitations, social media channels have playing an important role in traversing cultures, crossing boundaries and bringing the world close with just a tap on the smart phone. The result of the profound changes we are currently experiencing, which are leading to the speeding up of globalized exchanges has lead to enlarge, diversify and fragment public space. (Saitta, 2012). This has increased the need to be culturally diverse.  This has also led to making technological platforms the new means of gathering, communicating and dissipating information to a mass audience. It is an increasing urgency to understand, appreciate and embrace differences to build a world with peace and harmony. Fostering cultural diversity through the media can bring a civic discourse which can help tolerance and facilitates co-existence. It can contribute to the breaking down of cultural barriers, the initiation of cultural dialogues, the empowerment of marginalized groups, and the practice of good governance. Being culturally diverse transcends boundaries of caste, color, creed, race, religion, prejudice and stereotypes. The attention to cultural pluralism and the recognition of cultural difference have a historical specificity which can be loosely associated with modern colonialism. In the post-World War 2 era, the affirmation of cultural rights has been firmly yoked with movements for independence and the calls for decolonization.  For newly independent states, the affirmation of cultural rights has been firmly yoked with calls for decolonization. (Mohammed, 2011).  Hence, this can be applied to present day technological use and social media usage for constructing cultural identities and breaking them too. 
  Changes in communication amongst cross cultural societies, for example, ethnic minorities have led to new theoretical frameworks. Globalization and global mobility are creating multi-ethic and multi-social communities new communication patterns and triggering the development of a new society. (Castells 2006) cited in (Sawyer, 2011). Apart from fostering cross cultural dialogue, social media has played an integral role in spreading awareness of social issues and causes. On World Refugee Day 2016, many social media campaigns raise awareness for the suffering of more than 65 million people who have been forced to leave their homes. 
ii. Social Media Channels
  Social media includes web-based and mobile technologies used to turn communication into interactive dialogue. It is also defined as a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content. (Velver, 2012)Facebook was founded in 2004 by Mark Zuckerberg with a mission to engage and interact people from different backgrounds within a college campus. By providing a medium for inter cultural dialogue, messages and collaboration, it has become the most widely used social platform across the globe. There are over 500 million users in the world with a population of 6.8 billion, which means that about 1 out of 14 people have a Facebook account. (Sawyer, 2011)T With more than 70 translations available on the site, seventy per cent of the consumers interacting on Facebook reside outside the United States. According to Mark Zuckerberg, “If Facebook were a country, it would be the 6th  most populated country in the world.” (Sawyer, 2011). 
  The world was introduced to video content by YouTube which was launched in 2005 which enabled individuals to interact with the global community by viewing and sharing user generated video content, creating a breakthrough in the way humans communicated. With over 78 million users and 150,000 videos uploaded daily, it has become a driving force for a change in the world. (Sawyer, 2011). While earlier, one could only watch videos as a means of one way communication, with the entry of YouTube, content could now be recorded, shared, commented enabling user feedbacks and reviews and cultivating cross cultural relationships and exchange of information. Social media soon moved beyond individual and private space to a larger public sphere with political parties, corporates, organizations and governments changing their branding game to target audiences and influence public opinion. These platforms have provided opportunities for business and individuals to market their service to potential audience beyond local boundaries. From the US presidential elections to the I-phone, social media channels have been fueled by promotional activities to raise awareness and product placements thus affecting economy, polity and media at large. 
  Social media is the ultimate equalizer. It gives a voice and a platform to anyone willing to engage. (Amy Jo Martin, 2016) Following YouTube, Twitter was launched in 2006 which changed the face of social media interaction. Content became crisp, effective and a new decade of micro blogging came into existence. People use microblogging to “talk about their daily activities and to seek or share information” (Java et al., 2007). Twitter is a social-networking site created in 2006 to relay real time information to users. The platform was inspired by creator Tim Dorsey’s introduction of an SMS-based concept that allowed members of his then-company, Odeo, to keep tabs on one another. The name ‘Twitter’…is used to describe a short burst of inconsequential information (Sawyer, 2011). With only 140 characters of content, individuals could express their views, opinions frequently to audience without physical or geographical limitations. In fact, twitter became the platform for news makers and new breakers with journalists, opinion makers, celebrities and politicians using it to create propaganda, build image and spread information in a fast and coherent manner. For example, when the ISIS attacked Paris on 14th November 2015, the world woke up to the news with information flooded on twitter, along with tweets and hashtags in support and solidarity of the victims of the attack. 
  Many times, in emergency situations, Facebook and twitter have helped by enabling users to mark themselves ‘safe’ in the wake of natural or man-made disasters to notify their family and friends of their wellbeing. Whether it was the earthquake that shook Nepal in 2016 to the Hurricane Katrina in the US, social media channels have come to the rescue when traditional means of communication lines were inactive. During disasters all the conventional communications generally stop functioning at this time interval while social media or networking services stay active. Conducted research has found that though the use of mobile phones and email did predictably increase in the immediate aftermath of the earthquake the use of social networking sites also increased and even surpassed the use of more conventional methods of communication such as fixed phones. (Velver, 2012). 
  US based technology company Apple, launched the iPhone in 2007 that revolutionized the digital space and the telecom industry.  The iPhone combines new innovative features, such as the touch screen and wireless Internet access, and it encompasses different applications that include Facebook, YouTube, and Twitter. (Sawyer, 2011). While earlier, connecting to social media channels was limited to desktops and laptops, the i-phone brought the world of social media to the finger tips giving the power to collaborate and initiate cross cultural exchange, thus fostering cultural diversity in the remotest corners of the planet with limited accessibility.
  In an increasingly globalized society, new media provides a context to exchange information and interact with each other regardless of geography and boundaries. It is critical to embrace cultural diversity and inter cultural adaptation through tolerance due to cultural intersection on social media platforms.  . Turmoil and violence would exist unless people actively promote intercultural dialogue and communication competence to achieve harmony and understanding. 
  According to Chen and Zhang (2010), “The compression of time and space, due to the convergence of new media and globalization, has shrunk the world into a much smaller interactive field.” People across the globe can interact with each other within seconds of sending and receiving messages. (Sawyer, 2011). Communication and collaboration are the key players in inter-cultural adaptation and diversity.
iii. Impact on Cultural Diversity
  By the term cultural diversity we understand the sum of various kinds of differences such as ethic, racial or cultural, including their intersections with gender and sexuality and also the debates, controversies and conflicts. (Siapera, 2010). Today, digital media helps us construct our cultural identities.  For Thompson (1995), the media mainly in its widely disseminated print or electronic form are involved in transforming or re-ordering social relations especially those regarding publicness and visibility as well as self-understandings and identities. The media has transformed social interactions through a form of mediated interactions. (Siapera, 2010) 
  Co-existence has become more common with mankind being connected and sharing content in real time, thus crossing the barrier between time and space. While the internet is the most widely used means of communication, it is also relatively the cheapest, enabling video content to be transmitted across applications such as Skype, Youtube and Instagram. With this, ‘co –presence becomes easy not only between scattered members of the same family, but also between migrants and non-migrants over one or many geographical areas. (Saitta, 2012)
  Our daily lifestyles are influences largely social media. From trending hashtags on Instagram to Facebook live stories, each second is a new piece of information from different corners of the planet. Moreover, as users, we have the power and opportunity to choose content, companies, individuals and organizations whom we may be interested in. This role reversal, of the user becoming more powerful than the medium of communication has traversed the traditional norms and enabled each individual to be  unique and culturally diverse in their own way. 
  “I think companies are turning to social media specifically to target ‘multicultural’ consumers because they're beginning to recognize this audience's large influence in the social media sphere,” said Christine Huang, Head of Cultural Trends at GlobalHue, a top multicultural advertising agency. She notes that recent research from Pew Internet and Mintel confirm this emerging influence. (Carter, 2010) The daily lifestyle is largely influenced by social media.
  Whether it is dating apps such as Tinder and photo sharing platforms like Instagram to fitness apps and instant messengers such as WhatsApp, texting is the new form of global language. Symbols and signs have replaced physical gestures and reactions reducing the need for actual conversation and human contact.  Consequently what happens to people through their online interactions really matters to the way that people perceive themselves offline. (Frank Furedi, 2016)
  Social media offers the people an opportunity to respond to offensive marketing, forcing brands to learn, which forces all of us to be more aware of and sensitive to individual and unique cultures. It’s almost as though social media is leading its own progressive revolution. (Harper, 2013) Social media channels have thus impacted culture and cross sections of society integrating people from various walks of life to make them multi-cultural. One of the key factors that contribute to being culturally diverse is education. Whilst, earlier education was restricted to classrooms and specific texts, the digital age has opened a flood of opportunities and options of information and education resources, thus making the youth today culturally and emotionally aware. From ancient Hindu philosophies to the works of Shakespeare, digital media has the potential to transform our society into a world where there is an unrestricted flow of information. Governments are trying to harness digital media to make education more accessible. A single tablet can contain millions of books, and such a device, in the right hands, can educate an entire society. Prior to digital media, ensuring access to information and knowledge was an impossible task. (Inspired Mag, 2016)
iv. Spreading Social Awareness
  “Social is the way our work gets discovered. Content that is truly exceptional, unique, and useful can earn tremendous awareness through social media, and that social amplification often leads to great links, which leads to great rankings.” Rand Fishkin,CEO Maz.(MOS, Seo Services 2014). Social Awareness is the ability to empathize with others from diverse backgrounds and cultures, to understand social and ethical norms for behavior and being aware of the hardships being faced by different societies and communities. 
  With focus on user generated content social media encourages high degree of interactivity making users also content producers which has in tuen mobilized social movements and propagandas for social causes.  Social media typify the nature of the ‘participatory culture’ and are an underlying feature of the contemporary media landscape, in which people are no longer simply positioned at the receiving end of processes of communication. (Gerbaudo, 2012). This has led to individuals now becoming opinion makers and path breakers with the power and freedom to express and construct identities. Whether it is the LGBTQ movements popularized by #prideday and #prideparade or the Make Love Not Scars campaign to address the issue of acid attack victims have stirred mass appeal and positive action to recognize them in the society, thus also contributing towards cultural diversity across borders. Each year countries across the world celebrate Pride Month as part of the World Pride Day to promote and support the Lesbian, Gay, Bi-sexual and Transgender community with campaigns across social media platforms. 
  Social movements had earlier relied on word to mouth publicity or interaction, which has been mobilization, however today with increasing social awareness, movements have been formed and mobilized for various causes such as Syrian refugees, terror attack victims or political strikes. The use of Facebook as a mobilization tool reflects not only the technological affordances of the medium, but also the peculiar forms of appropriation activists have devised, turning it from a symbol of corporate entertainment into a tool of resistance  Paulo Gerbaudo Tweets and Streets Social Media and Contemporary Activism Pluto Press 2012
  In India, social media has played an integral role by bringing to the fore-front issues faced by the minority communities and the beef ban controversy. For example, in January 2018, a rape case emerged in the Kathua district in Jammu and Kashmir in India. The victim, a minor who belonged to the nomadic Bakarwal community was allegedly abducted and held in captivity in the Devisthan of a small village temple in Kathua district for days. Facebook and twitter were flooded with messages in support and spreading awareness about the case. The hashtag for the victim #justiceforasifa trended continuously across timelines of people in various countries, uniting against the single crime. Celebrities and media organizations took to social platforms to express their solidarity and begin a movement against rape.
  Social media has created a platform for individuals to share knowledge about issues that concern them while also allowing unfiltered opinions to be permissible. It is important to raise awareness of unjust treatment, but also being socially aware that not one source can be completely credible. (Cultural Diversity, 2015)
Channels such as Twitter are being used for emergency communication due to their cross platform accessibility. And, social platforms are not just limited to exchange of information, but also are the pioneers of digital marketing. Due to their growing engagements, marketers are using them to build brand image, drive conversions and spread awareness about a product, service or cause. Facebook and Google advertisement platforms enable potential audience targeting from individuals entrepreneurs to multi-nationals. They drive user engagement, sharing and participating in campaigns.  
V. Social Awareness Campaigns
  On 21 September 2017, the United Nations collaborated with the digital platform Influential to spread the message of World Peace across social media. Influential used their star power to launch the #ForgiveForPeace campaign across all social platforms. The UN appointed Influential’ s top five social media stars  such as Brent Rivera, Aaron Carpenter, Christian Collins, Crawford Collins, and Wesley  Stromberg as Youth Ambassadors (Lorenzen, 2017). “The campaign was executed using Influential’ s industry-leading enterprise technology, which allowed influencers to be push notified about the campaign and participate seamlessly through Influential’ s patent-pending app,” said Influential CEO Ryan Detert. (Lorenzen, 2017) With over 800 million social media impressions, the #ForgiveforPeace campaign gathered support from celebrities and the international media, making it highest trending spot on Twitter. This initiative by the global leader, United Nations was a step in showing the importance of connecting with future leaders and the youth through social media to spread awareness on social concerns.  
  Another important key player in spreading social awareness is the widely popular Facebook page, Humans of New York with more than 18 million likes and has actively documented the lives and stories of the common man in New York. The page gained a lot of momentum since the stories resonated with the audience on an emotional front. The founder Brandon Stanton posted stories that broke cultural stereotypes, inequality, caste and religion fostering peace and hope. The messages spread across countries and soon the page became a movement with Brandon soon releasing a book and incorporating it into an organization. Humans have raised awareness of the plight of Syrian refugees by featuring people like Refaai Hamo. His story moved actor Ed Norton to start a campaign to support Hamo and his family. He also received an invitation as an honored guestto President Obama’s final State of the Union address. (Share America, n.d.)
  Twitter has been at the forefront of breaking news and bringing together social causes and movements. Journalist Gissur Simonarson tweeted a photo of Syrian refugee Abdul Halim al-Attar selling pens on a Beirut street with his daughter over his shoulder, it started the hashtag #BuyPens and Simonarson opened Twitter account @Buy_Pens. An ensuing campaign raised around $200,000 for al-Attar and his family. With the funds, al-Attar has opened three businesses in Lebanon and employs 16 other displaced Syrians. (Share America, n.d.)
  In India, corporates and human rights organizations are actively reaching out to social media to build awareness about issues and gather momentum and funds for growth and development. Indian youth are breaking stereotypes, whether it is gender, marriage or society and expressing their views openly on social media platforms. A social experiment by match making phone application Truly Madly went viral after its launch on Facebook with a campaign called breaking stereotypes. Founder Rahul Kumar said, “The campaign originated internally as we broke the stereotype of pairing and matching with religion, caste and horoscopes. There are matrimony sites which are community based as well! But then this thought of breaking free from that way of finding matches resonated with independent and empowered youngsters and they associated with it individually and they made more out of it. (Samyukta.K, 2014)
  Breakthrough, a women’s rights organization working towards ending violence against women launched a social media campaign called ‘share a story with your son’ after a survey revealed that while ninety per cent women were victims of sexual harassment, forty per cent men viewed this as ‘harmless fun’. The campaign seeks to create awareness amongst men and fight sexual harassment and  urges mothers to share their stories of sexual harassment with their sons so that an inter-generational dialogue can lead to meaningful conversations. 
vi. Conclusion 
  The paper attempts at understanding the importance of social media in shaping social awareness and issues and contributing to cultural diversity, however it does have a set of drawbacks too. Experimental studies show how content involving sexual violence and stereotypes affects self-concept, attitudes and behavior. (Milkie, 1999) Disconnect in human contact and the language of texting can have a negative impact on social behaviour leading to mental health and violence. With information being easily accessible, censorship is difficult and certain social awareness propaganda can also cause emotional upheaval leading to a state of disarray.  A review study from Nottingham Trent University looked back over earlier research on the psychological characteristics, personality and social media use. The authors conclude that “it may be plausible to speak specifically of ‘Facebook Addiction Disorder’ because addiction criteria, such as neglect of personal life, mental preoccupation, escapism, mood modifying experiences, tolerance and concealing the addictive behavior, appear to be present in some people who use [social networks] excessively.” (Walton, 2017)Many young adults equate a part of their identity or self-worth with the number of likes they receive on a post and forget that a post does not define who you are as a person and should not change the way you view you perceive yourself.  Cultural diversity can also give rise to cultural comparison which can lead to obsession and addiction affecting mental health. Fake news has also become a common norm where consumer loyalty and trust is affected by media and individual spreading misleading information. It is getting increasingly difficult to identify genuine information due to which many important stories and social awareness causes are put in the back burner or ignored due to a fake news alarm.  The question then remains on understanding the tactical and emotional uses of social media, between organization and spontaneity, and between evanescence and continuity, and the question of the sustainability of contemporary social movements in their current forms.
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